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COMMUNITY PARTNERSHIPS

SMARTER COMMUTES.
LESS PARKING
PRESSURE.
A corporate transport partnership that
works beyond the car park.

A mutual partnership. A better journey. A reason
to grow together.

SHARED VISIBILITY

Promote each other

PRACTICAL BENEFITS

Tailored to your community

2% GIVE-BACK

On agreed eligible rides

www.rwayinternational.com
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OUR PURPOSE

BETTER COMMUTES.
BETTER USE OF RESOURCES.
Employee parking can be costly, and separate car journeys add pressure to busy corridors.
A planned corporate travel program can help employers compare transport choices and
make more considered commuting decisions.

Rway Corporate proposes shared commute options, airport and client travel, and agreed
booking and reporting processes. Where a shared journey genuinely replaces separate car
trips, fewer vehicles may be needed for that travel.

WHO THIS PARTNERSHIP SERVES

Employers, employees and corporate travel teams

Shared commutes | Parking alternatives | Business travel

www.rwayinternational.com
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HOW IT WORKS

EVERY JOURNEY
CAN CREATE VALUE.

1 MAP THE NEED
Review sites, employee consent, commute corridors, shift times
and current parking costs.

2 DESIGN A PILOT
Agree routes, occupancy assumptions, pricing, eligibility and
the employer's subsidy or payment rules.

3 MAKE IT EASY TO JOIN
Share approved onboarding information and launch a defined,
measurable pilot.

4 MEASURE THE DIFFERENCE
Compare cost per passenger, parking spaces displaced and
emissions using a disclosed methodology.

THE PROPOSED RWAY MODEL

85% driver | 10% Rway | 3% rider rewards | 2% partner / community

The 2% is one allocation, not an extra payment for every linked partner. Attribution, eligible fare basis, beneficiary,
exclusions, reporting and payment timing must be agreed before activation. Registration alone creates no payment
entitlement.

www.rwayinternational.com
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YOU + RWAY

PROMOTE EACH OTHER.
GROW TOGETHER.
WHAT RWAY BRINGS

01 A proposed corporate booking pathway
for commute, airport and client journeys.

02 A pilot design with agreed reporting,
account administration and expense
processes where supported.

03 Approved employer partnership
promotion and relevant offers for
participating staff.

WHAT YOU BRING

01 Share Rway through HR, travel and
sustainability communications and invite
voluntary staff interest.

02 Provide aggregate route demand and
actual parking costs, avoiding
unnecessary personal data.

03 Agree payment, subsidy, procurement
and brand approvals through an
authorised corporate contact.

All promotions, offers and use of names or logos require prior approval. Campaign timing and channels are agreed
together; no minimum referrals, sales or reach are promised.

www.rwayinternational.com
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ADDITIONAL BENEFITS

MORE VALUE FOR
YOUR COMMUNITY.

1 PARKING COST COMPARISON
Compare ride or shared-seat costs with actual parking subsidies,
leases and driving expenses.

2 FEWER SEPARATE VEHICLES
A shared service may reduce commuting vehicles if it replaces
individual car journeys.

3 RESPONSIBLE CO2 REPORTING
Measure distance, vehicle type, occupancy and empty running
against the trips actually displaced.

4 BUSINESS TRAVEL VISIBILITY
Agree booking approvals and reporting so travel teams can
review spend and participation.

SERVICE DETAILS TO CONFIRM

Savings and CO2 reductions are not guaranteed. A four-person shared trip replaces three vehicles only if all four
would otherwise drive separately; that is not a 75% emissions claim. Include empty running and the actual alternative
mode in any emissions calculation.

www.rwayinternational.com
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LETTER OF INTENT

PARTNER REGISTRATION
Complete this expression of interest so Rway can discuss the partnership, confirm eligibility and
prepare the agreed onboarding and QR pathway.

ORGANISATION / TRADING NAME

ABN / INCORPORATED NUMBER

STREET ADDRESS

SUBURB / STATE / POSTCODE

WEBSITE / SOCIAL MEDIA

PRIMARY CONTACT NAME

POSITION / ROLE

EMAIL / PHONE

Please provide only information needed to assess this partnership. Do not include patient records, resident care plans,
staff rosters with names, passwords or identity document numbers.

www.rwayinternational.com
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ACTIVATION DETAILS

GIVE-BACK &
PARTNERSHIP DETAILS
The proposed 2% allocation applies only under an agreed eligible-ride schedule. Complete payment details
only for the authorised recipient, or nominate a community beneficiary.

RECIPIENT LEGAL NAME / NOMINATED BENEFICIARY

ACCOUNT NAME

BSB / ACCOUNT NUMBER

BANK NAME

PARTNER OFFER / MUTUAL PROMOTION PROPOSAL

MARKETING / OPERATIONS CONTACT

TO AGREE BEFORE ACTIVATION

Sites / employee demand / parking cost / pilot contact. Confirm service area, timing, approved communications
and program conditions with Rway.

Bank details must be verified independently with the authorised organisation before payments begin. Do not email bank
statements or sensitive documents unless a secure verification process has been agreed.

www.rwayinternational.com



RWAY CORPORATE  |  PARTNERSHIP EXPRESSION OF INTEREST 08 / 08

AGREEMENT & SIGNATURES

LETTER OF INTENT
We express interest in partnering with Rway Pty Ltd under the industry partnership described in this
brochure. We intend to explore a mutual exchange of approved promotion, relevant customer benefits
and suitable transport services.

This LOI is non-binding. It does not require purchases, exclusivity, minimum referrals or payments. Service
availability, offers, no-surge terms and any give-back are subject to a separate written schedule accepted by
both parties. Either party may stop discussions at any time.

Registration information is provided for partnership assessment and follow-up. No authority is given to publish
names, logos, testimonials or personal information. Any joint campaign needs separate approval; personal data
must be handled under the agreed privacy arrangements.

ORGANISATION / AUTHORISED REPRESENTATIVE

NAME / POSITION

SIGNATURE (SIGN BY HAND OR IN YOUR PDF APP) DATE

RWAY REPRESENTATIVE / ACKNOWLEDGEMENT (OPTIONAL)

NEXT STEP Return the completed LOI to your Rway contact to confirm the proposed schedule and onboarding
arrangements. No payment is required with this form.

www.rwayinternational.com
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